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BRAND OVERVIEW

CRU LLC is a Puerto Rico–based construction firm distinguished by 
its integrated approach to design, construction, and project manage-
ment across residential, commercial, and public infrastructure sec-
tors. With more than 15 years of experience, the company has built a 
strong reputation for delivering cost-effective, high-quality solutions 
tailored to the needs of both private and public clients. Led by Presi-
dent Ricardo Rubí and Vice President Omar González, P.E., CRU’s mul-
tidisciplinary team of engineers, inspectors, and construction special-
ists ensures every project meets the highest standards of precision, 
efficiency, and craftsmanship. From large-scale urban developments 
and institutional facilities to complex utility and infrastructure sys-
tems, CRU combines technical expertise, strategic management, and 
innovative design to create projects that enhance Puerto Rico’s built 
environment and drive sustainable growth.
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LOGO
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Constructora · Rural · Urbana

LOGO OPTIONS



7

PATTERN OPTIONS
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TYPOGRAPHY
Gotham Bold
ABCDEFGHIFKLMNOPQRSTU-
VWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890
!@#$%^&*()?

Montserrat Regular 
ABCDEFGHIFKLMNOPQRSTU-
VWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890
!@#$%^&*()?

Montserrat Italic 
ABCDEFGHIFKLMNOPQRSTU-
VWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890
!@#$%^&*()?



9

POSTER 
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POSTER 
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POSTER 
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POSTCARD
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POSTCARD
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POSTCARD
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PRODUCT MOCKUP
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PRODUCT MOCKUP
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SOCIAL MEDIA STRATEGY
The goal of CRU’s social media presence is to showcase the company’s reputation 
as a trustworthy, dynamic, and multidisciplinary construction company that serves 
Puerto Rico. Our objective is to use digital platforms to promote the values, knowl-
edge, and mission that characterize CRU in addition to showcasing our work. The 
strategy consists of a well-balanced combination of project-oriented articles that 
highlight craftsmanship and the kind of work we produce, awareness content that 
increases exposure and strengthens credibility, and brand activation posts that es-
tablish our identity and services. When combined, these three content pillars pro-
duce a coherent story that conveys professionalism, dependability, and knowledge, 
assisting viewers in comprehending the brand, trusting the brand, and identifying 
with CRU’s mission.

Social Media Goals
CRU’s social media objectives center on raising brand awareness by creating a con-
temporary, dependable presence that connects with developers, homeowners, and 
decision-makers in the public sector. By highlighting CRU’s level of expertise and 
generating leads through project highlights, open house marketing, and service-fo-
cused material, overall the campaign seeks to establish authority and credibility. 
Additionally, by showcasing team culture, on-site work, and the company’s high 
standards of skill, social media will improve community engagement and support 
in recruitment.
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Target Audience:
The target audience for CRU consists of investors, developers, and homeowners looking for dependable, supe-
rior design-build, construction, and project management services in Puerto Rico. Additionally, the corporation 
provides services to public sector organizations seeking skilled contractors for government buildings, schools, 
and infrastructure. CRU also seeks to connect with professionals in the sector and skilled craftsmen who 
might work together or join the team as the business expands.

Content Themes
Theme 1: Brand Identity & Credibility
Purpose: Build trust, introduce CRU, reinforce expertise.
Content includes:
“Who We Are” & “What We Do” posts
Rebranding visuals
Services

Theme 2: Engagement & Awareness
Purpose: Keep audiences active, curious, and connected.
Content includes:
Conceptual visuals
Company culture
Material spotlights

Theme 3: Project Showcases
Purpose: Generate interest and demonstrate real results.
Content includes:
Full project spotlights (residential, multi-family, public)

Tactics & Execution Plan
Platform Strategy
Instagram — Brand identity, visuals, projects, awareness
Facebook — Community connection, event promotion, business updates 

SOCIAL MEDIA STRATEGY
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FACEBOOK
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EVENTBRITE
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INSTAGRAM STRATEGY 1
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INSTAGRAM STRATEGY 2
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INSTAGRAM STRATEGY 3
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INSTAGRAM FEED
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